About OMICS Group

OMICS Group: IS an amalgamation of: Open. ACCESS PUBIICAUONS: a
Wworlawide: International’ SCIENCE CONTEFENCES and events. Estak ]:“ Jed in
tne year 2007 witn the sele alm off making the Information on S
and technology: Open’ Access’, OMICS Group: publishes 500 orJJ Ine or)en
dCCESS: SEnolamy. journals ]rJ all aSpects: off SCIENce, Eng]meenmg,
Management and Techanolegy journals. OMICS Group: has Deen
Astrumental Inf taking' the: KNoWIEdde on SCIENCE & teC K J]JJ\/ to th
0OOrStEPS Of Ordinary: Men and Woemen. Researen 'r plars, Students
Libraries, Educational’ Institutions, Research centers and b J‘J in cJ,JJrr\/
dffe. main ycdkgruldary that Denefitted greatly: fiom ,'miy Knowiedge
gdissemination.  OMICS' Group: alser organizes: 500 International
CONfEENCES annually: acress the globe, WNHere "mowledﬁ transfer takes
place through: depates, round table diSCUSSIONS, Poster presentations,
WOIKSNOPS, Symposia and exninitions.
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OMICS International
Conferences

OMICS International Is' a pioneer and leading science event
organizer, which publishes around 500 open; access journals and
conducts' over 500 Medical, Clinical, Engineering, Life Sciences,
Pharmal scientific. conferences alll over the globe annually: with
the supl.'Jort off more than 1000 scientific associations and 30,000
editorial board members and 3.5 million: followers tolits credit,

OMICS Group: has' organized 500" conferences, workshops: and
national. sympoesiums ™ across the major cities Including San
Francisco, Las Vegas, San Antonio, Omaha, Orlando, Raleigh,
Santa CIara Chicago, Philadelphia, Baltlmore United Klngdom
\Valencia, Duba| Beijing, Hyderabad Bengaluru and Mumbai.



Durocher Enterprises

Profitable Cosmetic Practice Strategies

How to Get Clients to Make a Serious
Investment in Your Services




Financial Facts




Financial Facts

BetulinumrToxin (Incluaing Botox, DySpert and
XEOMIN) remained the most fire J,Jenrl\/
PErformed noninvasive I)roch,Jrr* With ar 15.6%
INCrease. J\Jorp,Jr gical r)roc:e,d,J 'Es InCreased in
2015 by 15.1% with 9.5 million procedures
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i 2015, more than: 2.5 billion deliars Was  Spent
On Injectables alone. In addition, nearly 1.9
DINION Was SpPeEnt on skin rejuvenation; alfiast-
growing Sector off the aestnetic nensurgical
INAUSERY-



http://www.surgery.org/consumers/procedures/skin/injectables
http://www.injectablesafety.org/consumers/injectables_at_a_glance/4
http://www.surgery.org/consumers/procedures/skin/injectables

Financial Facts

hestopafive nonsurgicall procedures Were:

| Botulinum: Texin (35,766,148 procedures, up
15.6%)

m Hlyallurenic Acid (1,672,172 procedures, up 31.5%)
Halr Removal (901,571 procedures, upr2%o)

m |VICrOGErManasion (479,865 procedures, down
5.070)

B Photo Rejuvenation: (4

595.570)
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56,615 proceaures, up


http://www.injectablesafety.org/consumers/wrinkle_fillers
http://www.surgery.org/consumers/procedures/skin/mircrodermabrasion

Financial Facts

e global anti=aging market Was
estimated to be wortn USD 122.5 bBillion: In
Z40)1 b’

u AR rJ~r\JJrJJ Market to be Worth USDr191.7
pillion By 2019



Almestiall’spas (95 L cenc‘ tRelr own
WEeD site to motivate ons . Social
meadialis a r)Jr)JJ,Jr WJ/ promote

orrerJrUD d orUJ' r)e CET} it Off Jr)JJJ
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N Premium Personal Care. Ihe growing
m:Jr'/ez for matural ,JrJ organic personal
i€ Proaucts joins forces with an
]ncre:b Ng NUMDEF C f NSUmMers seeking
premIum; persona J care r\)Jfr\ na

, ; =1

DENETNILS beyona their tra JJ lional use.
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Universal Spa Brand
& Market Positions

m \What are your
USPs?

m \What are your
business’ features
and benefits?

m \WWho is your target
market?




Why Clients Consider

Med Spa Services




Consultation Closer




Consultation Follow Ug



Team Mindset



Med Spa Business Drivers
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Consultation Role-play.
Dialogues
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Marketing Materials




Let us meet again..

Ne welcomepyourallitorour iuture ConfELENCES Of
OMICS International

5 International Conference and Expo
0)]]

Cosmetology, Trichology & Aesthetic Practices
on
Aprili 25-27, 2016 at Dubai, UAE

tbpE//cosmetologyEtrchology:Conterenceseres.comy.
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